Usability

Can your readers fill out your forms, or find the information they need?

Highly usable documents are: They:
« as short as possible * avoid cross-references and complex tables
« intuitively ordered, from » follow readability “real estate” guidelines

the reader’s perspective * use columns
« predictable * chunk text, using subheads
« are field tested with typical users
to find the weak spots

Reverse Text Readablllty —

* Visual Accessibility

* Usability

* Register

* Reading Interest

* Reading Persistence

Reading Interest &
Reading Persistence

Interest: Capture your readers’ interest right away — no preambles!
Persistence: Use navigation and intuitive ordereing to keep them reading.

Tips...
+ The title is (almost) everything. It should respond to the reader’s natural question.
+ Put the title in its natural location.

+ Use highly readable fonts and meaningful graphics.
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